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Enrollment Planning Service (EPS)

• Market Research and Visibility

• Competitor Analysis

• Plan recruitment activities in new and existing 
markets



Market Research and Visibility

• Insight on geomarkets

• Where do we have the most student 
interest/visibility?

• Which markets provide the most interest in 
specific academic programs?





Market Research and Visibility

• Executive Summary Reports
– Data on SAT score senders

– See what our score senders look like and where 
they are located

– Identify our top geomarkets

• Basic Reports
– Overview profile of states, geomarkets and high 

schools





Market Research and Visibility

• Interactive Reports

– 3 year trends on SAT score senders from specific 
geomarkets

– View geomarket data of students with a particular 
academic interest and SAT score (total and/or sub 
score) and create dashboards 



Competitor Analysis

• Top of mind consideration: what other 
colleges are receiving the same test scores

• Competitor SAT volume and overlap by top 
geomarkets, majors, etc



IN 11 Southwest Indiana



Segment Analysis Service (SAS)

• Service used to describe the college choice 
behavior of high school students based on:

– Where they live

– Where they go to high school



Geodemography

Process of analyzing geographic survey data to 
profile economic and demographic characteristics 
within a specific location.

Segment Analysis Service is educationally relevant





Top 5 Educational Neighborhoods

*Fall 2018 data



Top 5 Educational Neighborhoods



Top 5 High School Clusters



Top 5 HS Cluster Descriptions



Top 10 EN and HS Cluster Combo



Key EN and HS Cluster Factors 

• Traditional middle class working families

• Low diversity 

• Financial Aid is very important

• Higher likelihood to stay in state and/or closer 
to home



Outcomes 

• Regularly append cluster data

• Segmented communication plans

• Territory Management

• Strengthen academic affairs collaboration with 
strategic recruitment initiatives




